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: WH ATIS A : “What I think is good for

myself or others” “An element of my

‘ VALUE ? - identity”

“A concept that guides me throughout
my life and that helps me define my

beliefs, on which my personality is
Definitions gathered among the students. based'

“Values are the work
“The rules of the game conditions'
we set for ourselves”

“An idea about the world,
anidea to defend”

“A filter to apply to “Big rails on which my wagon
everything”

'A way of thinking that - .
“Alife philosophy' guides my decisions' “What will guide my A personal belief
behavior” system

“A principle to live by” needs to run”
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students who want
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things.
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Students scared of Students scared Students scared R s
fetineaE of not finding a job of not making as unafraid and have
meaningful job that right after much money as no worries.
corresponds to their graduating. they would like to.
values.

ATTRACTIVENESS FACTORS THAT WOULD MAKE
STUDENTS CHOOSE A COMPANY OVER ANOTHER:

0 14% 55 %

imagine imagine o ° o °
themselves themselves 72 % 56 % 50 % 50 %
. . changing job or
creating their structure once o
own company. or more during The possibility The importance An attractive An
their career. t°§e trained given to remuneration advantageous
and progress creativity and package. status and
tonew initiative. employment
positions. contract.
. 48 % 47 % 39 % )
S
Opportunities The valorisation A strong
for of diversity, the corporate
international inclusion of culture favoring
mobility. atypical profiles. a sense of

belonging.




